So, where do we start?

First, Find a trusted partner



Focus on Business Outcomes
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Technology Tools Talent Business Outcomes

Answers to the most pressing business
questions so action can be taken

“70% of Data & Analytics deployments will fail to meet cost savings and
revenue generation objectives due to skill and integration challenges.”

Merv Adrian - VP of Research, Gartner Bl Summit
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We have a wide variety of connectors and integrations to transform

your data into sharable business information.
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An End-to-End Analytics Solution

See Full Customer Profile
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Manage Retail and Lending KPIs
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Daybreak Customer Intelligence for Banks

Recapture Competitor Payments

Objective: Increase wallet share of
current customers by identifying the
relationships they have with
competing organizations so they can
be targeted more effectively.

Key Measures:

e Product Type

e Competing Organization
e Total Payments

e Payment Amount

e Crypto/P2P
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Competitor Payments N Daybreak
External Payment Type Cust Per HH Customer Paymentdate
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Total Payments & Amounts by External Payment Type
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Top Groups for each External Payment Type

American Express

Other Credit Card Payment
Credit Card Payment 33.35%
9.04%

$791.58M -
Charles Schwab

Ford
Dealer Payment Investment
8.48% 4.98%
Discover
. Chase
Credltfgrfszzyment Credit Card Payment
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Total Payments & Amounts by Date

600M
"
c
3
o
E

400M <
-
c
L
E
>
©

200M o

oM

Jan 22 Feb 22 Mar 22 Apr 22

Month of Customer Paymentdate

Goal: Decrease external transactions & find competitors
Objective: Identify marget segments for growth prospects

Note: Bar Chart shows total payments and amounts by external payment Usage: Click on external payment type bar to visualize which all
type. Pie chart shows portion of amount going out to external competitors | competitors most of external transactions happens




Daybreak Customer Intelligence for Banks

—— Dashboard — Customer 360, Marketing ROI
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N\ Daybreak

A new era for analytics

N 11l Data Explorer
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What would you like answered today?
Need some help? Try one of these:
Prefer to search another way?
Use Search Wizard Use SQL Editor
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Thank you!
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